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supplies. In spite of all the variation in costs and of the seriousness of transport problems, the significant fact remains that the service of transporting is itself a fundamental part of the modern commercial system.
SUMMARY
1.   All farm products except those immediately consumed on farms require local transporting.    The cost of hauling from farms to shipping points averages fully five per cent of the value of crops.    Variations in these costs are great, however, ranging from about two per cent of the value of butter to more than nine per cent of the value of corn.
2.   Reduction of the cost of local transporting hinges upon construction of good roads which will permit all-}'ear hauling of larger loads at greater speed. Larger wagons with stronger teams and motor trucks contribute to  cheaper hauling, provided good roads are built.
3.   While only one eighth of the freight tonnage of American railroads represents farm products, much of these commodities are of high value and require special service in .the form of refrigeration and rapid transit.    Value of products transported and not volume signifies the relative importance of the railroads to agriculture.
4.   A very high proportion of commodities consumed are first transported by railroad at a cost averaging six per cent of their value.    Length of haul, intrinsic worth in relation to bulkiness, perishability and other factors vary with different products; hence the cost of freight ranges from 46 per cent of the farm value of certain bulky vegetables to scarcely more than one per cent of the value of dressed meat.
5.   More than ten per cent of the value of farm products is taken on an average to meet the expense of local and of long-distance transporting services.   A great deal of improvement in this service is possible, especially in connection with local highways, which would appreciably reduce the costs of hauling.    Probably as much reduction in the cost of marketing may be made here as anywhere in the entire marketing system.    Farmers have much to gain by appreciating this point sufficiently to stimulate constructive road improvement.
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